
 

 
 

Air New Zealand Receives ATR’s 1,600th Delivery 

Franco-Italian turboprop manufacturer surpasses milestone in its 40th year  

 Air New Zealand is third largest ATR operator 

 Airline uses ATR turboprops to provide essential domestic air links sustainably 
 

Toulouse, December 17, 2021 – In the same month as it celebrated its 40 year anniversary, ATR has 

reached another impressive milestone in its history, delivering its 1,600th aircraft to national flag carrier, 

Air New Zealand. This delivery highlights the enduring strength of the ATR programme, providing 

essential connectivity to communities all over the world. It also proves the value of the ATR 72-600 at 

serving domestic routes in New Zealand as it is the last of 29 aircraft ordered.  

While ties between the two companies initially began some 25 years ago with the delivery of first 

generation ATRs, this last decade has seen the forging of closer ties, with the delivery of the 29 -600 

aircraft and through an important collaboration that enhanced the aircraft’s approach capabilities. The 

introduction of the RNP AR 0.3/0.3 feature, part of ATR’s latest Standard 3 avionics suite, helped the 

airline and its pilots with the accuracy of the approach into Queenstown airport and providing reliable 

connectivity to the local community, who benefit greatly from ski tourism in the mountainous region. 

Sustainability is also a key concern for both airline and manufacturer, with Air New Zealand having 

chosen the ATR 72-600 for its fleet as it burns 40% less fuel and emits 40% less CO2 than a similarly 

sized regional jet. This shared commitment to further enhancing eco-efficiency led to an agreement to 

work together to explore the future of the regional aviation ecosystem, including hybrid aircraft in 2018.  

Air New Zealand’s Chief Executive Greg Foran says the airline is looking forward to welcoming ATR’s 
1600th aircraft into its fleet. “We really value our longstanding relationship with ATR and this will be the 

29th to join our fleet since 2012. During that time the fleet of ATRs have boosted the airline’s regional 
network by over 50 per cent and they have proven extremely efficient. Our ATRs have helped us build 

one of the best domestic networks in the world and have flown an estimated 33.5 million passengers on 

more than 636,000 flights around New Zealand.”  

Stefano Bortoli, CEO of ATR said: “We are of course proud of this achievement and I recognise the hard 
work and dedication of every ATR employee, past and present, in getting us here. As we have recently 

celebrated 40 years of making a difference, it is the perfect moment to think about how the ATR has 

supported communities throughout New Zealand. Passengers really depend on our aircraft to access 

opportunities to do business, study or simply see their loved ones. An aircraft needs to be efficient and 

versatile to thrive in New Zealand, so it makes perfect sense to build a fleet of turboprops. And while 

today there are many ATR’s in New Zealand, there is now also an important part of New Zealand in 

many ATRs, thanks to their input into the RNP AR 0.3/0.3 approach technology. Meaning that operators 

all over the world can benefit from yet another innovative product evolution.” 

  



 

 
 

About  
Air 
New 
Zealand 

Air New Zealand is a world-class airline, focused on connecting New Zealanders to each other and New 
Zealand to the world. Air New Zealand’s domestic network is unmatched, offering services to 20 main 
centres and regions across New Zealand. Internationally, our strategic focus and competitive advantage 
lies within the Pacific Rim, and our alliance-driven network underpins this. 

About  
ATR 

ATR is the world number one regional aircraft manufacturer with its ATR 42 and 72 aircraft the best-
selling aircraft in the less than 90-seat market segment. The unifying vision of the company’s employees 
is to help everyone, no matter where they are in the world, to connect and develop in a responsible 
manner. Thanks to the efficiency of turboprop technology and the benefits of the company’s focus on 
continuous innovation, ATRs open more than 100 new routes on average every year, burn up to 40% 
less fuel and emit up to 40% less CO2 than regional jets. For all of these reasons, ATRs have been 
chosen by some 200 companies in 100 countries around the world. ATR is a joint-venture between Airbus 
and Leonardo.  

For more information, please visit www.atr-aircraft.com 
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