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ATR APPOINTS MARIA TERESA PEDRA BRUNO AS NEW HEAD OF
HUMAN RESOURCES

Experienced executive to lead global team

Toulouse, 6 February 2024 — ATR, the world’s leading manufacturer of regional aircraft, today announced
the appointment of Maria Teresa Pedra Brundé as its new Head of Human Resources, effective
February 1, 2024. She succeeds Sadika Moussaoui, who takes on new responsibilities within the Airbus
Commercial management team.

In this role, Maria Teresa oversees all human resources strategy and operations for ATR worldwide.
She is based at the company’s global headquarters in Toulouse, France, and reports directly to the CEO.

Maria Teresa brings over 20 years of human resources experience to ATR, having held various HR roles
of increasing responsibility within Airbus Commercial since 2003. Most recently, she served as Head of
Talent and Executive Management, where she focused on promoting diversity, inclusion and leadership
development.

“We are delighted to welcome Maria Teresa to our executive team,” said ATR CEO Nathalie Tarnaud
Laude. “Her deep HR expertise and international experience will be invaluable assets as we continue to
strengthen our company culture and embrace all the opportunities of a constantly evolving environment.
The way we manage our talents will be decisive in maintaining our leadership and relevance on the regional
market. | also want to thank Sadika for her precious contribution over the years to develop our people,
foster engagement, leadership, collaboration and inclusivity, and wish her the very best going forward.”

Previously, Maria Teresa served as HR Manager in Germany, supporting employees and activities related
to the A400M final assembly line in Seville. In France since 2008, Maria Teresa was Head of Recruitment
for Airbus in France, playing a key role in hiring for the A350 programme. She also served different
businesses like Technology, Commercial and International as Senior HR Business Partner.

ABOUT ATR

ATR is the world number one regional aircraft manufacturer with its ATR 42 and 72 aircraft the best-selling aircraft in
the less than 90-seat market segment. The unifying vision of the company’s employees is to help everyone, no matter
where they are in the world, to connect and develop responsibly. Thanks to the efficiency of turboprop technology and
the benefits of the company’s focus on continuous innovation, ATR aircraft open over 130 new routes on average every
year, burn 45% less fuel and emit 45% less CO2 than regional jets. For all of these reasons, ATR aircraft have been
chosen by some 200 companies in 100 countries around the world. ATR is a joint-venture between Airbus and
Leonardo. For more information, please visit www.atr-aircraft.com.
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