
 

 

ATR ACHIEVES ROBUST GROWTH IN 2023  
 
Leading regional aircraft manufacturer targets book-to-bill >1 in 2024 
 

• Sales and deliveries surge by 53% and 44% respectively vs 2022 

• Record year for support and services – 15% increase vs 2022  

• 11 new customers of both new and pre-owned aircraft  

• 160 new routes opened with ATR aircraft worldwide 

Toulouse, 14 February 2024 – ATR, the world’s leading regional aircraft manufacturer, today announced 

its 2023 annual results, highlighting a robust growth through increased deliveries and sales, strong 

performance of support and services, acquisition of new customers and route creation.  

 

ATR delivered 36 aircraft in 2023, a 44% increase from 2022. This reflects a positive momentum, while the 

year was still beset by lingering supply chain disruptions, with raw material and component shortages 

slowing down the manufacturer’s ambition to ramp up.  

 

With 40 new aircraft sold in 2023, a 53% rise from the prior year, the company achieves a book-to-bill ratio 

at over 1. ATR welcomed 11 new customers in 2023, of both new and pre-owned aircraft, and recorded 

over 100 transactions on the second-hand market, demonstrating the strong demand for ATR’s advanced, 
low-emission and cost-effective turboprops. While Asia remains ATR’s most dynamic market, the company 

also secured orders from Latin American and European customers in 2023, for both fleet growth and 

replacement. Overall, 160 new routes were opened by ATR aircraft last year, up from 150 in 2022. 

 

ATR achieved almost $1.2 billion in revenues for the first time since the pandemic, also supported by a 

record year for services with revenues over $400 million.  

 

Looking at the regional market, the company sees further demand in the next years, with expected fleet 

growth mainly in South Asia (India), South-East Asia (Indonesia, Philippines) and Brazil. New regulations 

related to rising environmental pressure also create opportunities for ATR to capture a significant portion 

of the replacement market, especially in Europe, Japan, Canada and the United States, as ATR aircraft 

offer an immediate solution to cut down emissions dramatically compared to similar-size regional jets.  

 

Nathalie Tarnaud Laude, ATR’s CEO, commented: “2024 will be a year of stabilisation, paving the way for 

future growth, and we have already delivered two aircraft since the beginning of the year, which sets a 

promising pace for ATR.” She added: “Our 2023 results underscore the value and relevance of our products 

and services and our ability to adapt to changing market dynamics. Our turboprops remain the backbone 

of many regional airlines’ fleets, praised for their fuel efficiency, low emissions, cost-effectiveness and 

versatility.” 
 

ABOUT ATR 
ATR is the world number one regional aircraft manufacturer with its ATR 42 and 72 aircraft the best-selling aircraft in 

the less than 90-seat market segment. The unifying vision of the company’s employees is to help everyone, no matter 
where they are in the world, to connect and develop responsibly. Thanks to the efficiency of turboprop technology and 

the benefits of the company’s focus on continuous innovation, ATR aircraft open over 130 new routes on average every 
year, burn 45% less fuel and emit 45% less CO2 than regional jets. For all of these reasons, ATR aircraft have been 

chosen by some 200 companies in 100 countries around the world. ATR is a joint-venture between Airbus and 

Leonardo. For more information, please visit www.atr-aircraft.com. 

 

MEDIA RELATIONS 
Charlotte GIURIA  
+33 (0)6 80 48 20 96 
charlotte.giuria @atr-aircraft.com 

http://www.atr-aircraft.com/

